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   International Year of Microcredit 2005








3. On-line and digital products


The official website for the Year: � HYPERLINK "http://www.yearofmicrocredit.org" ��www.yearofmicrocredit.org�


An electronic newsletter, “Microfinance Matters”, is available at � HYPERLINK "http://www.uncdf.org/mfmatters" ��www.uncdf.org/mfmatters�


Take advantage of this exciting opportunity to promote innovative partnerships, raise public awareness and share effective practices and expertise on building inclusive financial sectors (contact: � HYPERLINK "mailto:vanessa.ward@undp.org" ��vanessa.ward@undp.org�)


Photo Library: � HYPERLINK "http://photos.uncdf.org" ��http://photos.uncdf.org� Whenever possible, the use of these photos should be accompanied by the credit "Photo by Adam Rogers/ UNCDF" (Unless otherwise noted).





4. Logo and Slogan


The logo is available in six languages, with guidelines for its use, on the Year’s website. The logo should be featured on all UN communications materials for the Year. The logo is available for use by National Committees and UN agencies, along with the guidelines in the Year website.


The slogans for the Year are: “Building Inclusive Financial Systems” and “Banking on the World’s Future”








Key Quotes the National Committee might want to use





Please refer to the International Year of Microcredit Website, where a collection of quotes is available: � HYPERLINK "http://www.yearofmicrocredit.org/pages/whyayear/whyayear_quotecollection.asp" ��http://www.yearofmicrocredit.org/pages/whyayear/whyayear_quotecollection.asp�








Key messages 





The following are the key messages to be promoted during the communications campaign: 





Microfinance is a business concern, not an act of charity.


With microfinance poor and low-income people can invest according to their own priorities.


Sustainable microfinance ensures greater outreach to the economically disenfranchised and a lasting impact on poverty reduction and the social and human development process.


Microfinance is an integral part of a well-functioning financial sector.


Nearly half the people in the world do not have access to basic financial services – not because they can’t afford them but because they are not available to them.


Microfinance positively affects individuals and households and strengthens economies by investing in the productive capacity of local communities.


Microfinance facilitates the inclusion of poor people in economic flows, supporting the growth of local markets and extending economic opportunities through new jobs, investments and infrastructure.





Media outreach





Proactive media outreach, including e-mailing of press releases and media advisories, with telephone follow-ups to target:


Specific Journalists (economic journalists) and reporters at major newspapers, news magazines, television and radio outlets.


Publications and programs that focus on development issues, entrepreneurs, women feature stories, etc.


Foreign correspondents based in the country, especially those writing for donor country media. 





Invite your National Committee Members to write a short article or make a written statement highlighting the message of the Year and Microfinance in general.





Story development: please contact the Year Secretariat (see contact bellow) for advice on developing a microfinance story for your country.








Communication Goals 





In the context of the overall objectives, the following communications goal should be emphasized:
































How can the Secretariat help the National Committees?





National Committees are welcome to contact the Secretariat (or arrange conference calls) for assistance in the design of communication campaigns. Please contact Rhonda Schaffler at � HYPERLINK "mailto:Rhonda@uncdf.org" ��Rhonda@uncdf.org� or Maria Isabel Turban at � HYPERLINK "mailto:mariait@uncdf.org" ��mariait@uncdf.org� or at 212-906-6308








Communication tools available from the Secretariat





The following are the tools available in print, broadcast, on-line and digital media for the country use:





Print products


A brochure, “Understanding Microcredit” is available in English, French, Spanish, Arabic, Chinese and Russian. The brochure is educational in approach, including explanations of key microfinance terms and snapshots of client stories with photos


A kit, which includes material for media, such as press releases, a backgrounder and fact sheets, and success stories, and also some materials aimed at Government officials and potential private and public partners, such as the Concept Paper for the Year.  


A poster produced in the six official languages of the UN.





2.  Broadcast products


A documentary by Director/Producer Sterling Van. It highlights the impact of microfinance in promoting the social and economic welfare of low-income people. 


PSAs (Public Service Announcements) to be distributed around the world in a variety of outlets, including television and the Internet.


Whenever possible, the use of these photos should be accompanied by the credit "Photo by Adam Rogers/ UNCDF" (Unless otherwise noted).











Guidelines for organizing a Communication Campaign





To build commitment of:


Governments: to ensure that their legal, fiscal and regulatory systems encourage rather than stunt microfinance.


Multinational agencies and donors: to treat microfinance as a critical part of the financial sector and not as a development project.


Private sector and NGOs: to provide financial services to the poor and low-income people primarily as a commercial opportunity not as a charitable act.
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